Jurnal Administrare: Jurnal Pemikiran Ilmiah dan Pendidikan Administrasi Perkantoran
Volume 10, Issue 2, July-December 2023, Pages 325-334
Homepage: http://ojs.unm.ac.id/index.php/administrare/index

The Effectiveness of UNM Public Relations in Disseminating Information to
the Academic Community

Agatoni Buttang?, Sirajuddin Saleh? Risma Niswaty?
L23Universitas Negeri Makassar
E-mail: sirajuddinsaleh@unm.ac.id

ABSTRACT

In achieving academic success, students need to understand the academic requirements, policies, extracurricular
activities, internship or career opportunities, and procedures that apply at the college. Effective and regular
information helps academics gather the necessary information and maximize their experience in higher education.
This not only enriches the community experience but also builds social, academic, and professional ties. This
research is a qualitative descriptive study that aims to determine the effectiveness of UNM Public Relations in
disseminating information to the academic community. So that this goal can be achieved, researchers use data
collection techniques through interviews, observation, and documentation. There were nine informants in this study.
The data analysis technique in this research consists of four activity flows, namely: data collection, data presentation,
data condensation, and drawing conclusions. The results of research using five indicators show that UNM Public
Relations is declared effective in providing information because the academic community has confidence in the
competence of UNM Public Relations and the veracity of the information published. However, there are deficiencies
in indicators of consistency and sustainability of UNM Public Relations in providing information. The content of the
information presented does not fully meet the needs of the academic community. Therefore, UNM Public Relations
needs to increase the use of various channels in disseminating information. This research highlights the use of new
communication methods that have not yet been used by UNM Public Relations. For example, the use of social media,
digital platforms, or other communication tools that can expand the reach of information. This research provides data
regarding the extent to which the information conveyed by UNM Public Relations reaches the academic community.
This can provide deeper insight into how effective PR efforts are in disseminating information. This research can
identify inhibiting and encouraging factors. Based on the findings of this research, recommendations were produced
for improving and developing UNM Public Relations.
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INTRODUCTION

Public Relations (PR) plays a very important role in an institution, including educational institutions.
In English, PR is called Public Relations, derived from the words public which means society, and
relations which means relationship. Thus, public relations can be called a builder of relationships with the
community. (Niswaty et al., 2019). Public relations plays a key role in ensuring that appropriate, accurate,
and relevant information is conveyed to the public or specific audiences. The effectiveness of public
relations in disseminating information can be influenced by factors such as communication skills,
appropriate use of media, audience segmentation, chosen communication strategies, as well as systematic
measurement and evaluation (Castillo-Esparcia et al., 2020; Sulkowski et al., 2022; Tam et al., 2022). Its
existence plays a role in planning and organizing communication with other individuals or groups. In this
way, you can find out the situation or events of each individual or other group around them. In educational
institutions, Public Relations plays a role as a liaison with the community, both inside and outside the
institution. In this case, you need to have effective and efficient communication skills. Its existence has a
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very important role in publicizing superior programs that will be achieved, promoting and introducing
educational institutions to the community, demonstrating success to the public, as well as presenting
academic and non-academic information to the academic community (Kriyantono et al., 2022; Sadi &
Ferrari, 2022; Santa Soriano & Torres Valdés, 2021; Zhang & Adegbola, 2022).

Public relations is a management function to assess public attitudes, identify policies and procedures
for a person or organization in the public interest, as well as plan and carry out a program of activities to
gain public understanding and support (Archetti, 2022; Cuenca-Fontbona et al., 2022; Haque & Ahmad,
2017; Nuseir et al., 2022). Public relations has the function of maintaining and building good and
beneficial relationships for society, between institutions or institutions. We know that public relations in
educational institutions has the task of carrying out and serving the public interest, both internal and
external, in building the image of educational institutions and providing the widest possible accountable
and current information. Public relations acts as the front line of the face of higher education and must
bring optimism and carry out the institution's great mission.

Makassar State University is an educational institution that has an organizational structure in the Planning
and Cooperation Bureau. As intended in Article 48 paragraph 2 of Permenristekdikti Number 15 of 2019
concerning UNM Organization and Work Procedures, the Public Relations Subdivision is tasked with the
publication, coverage, and documentation process of UNM's agenda and activities as well as strengthening
relations with the community. The existence of Public Relations at UNM is very important to open up
space for the public to obtain information. In carrying out its functions, UNM Public Relations can convey
information to the public through the media accurately, quickly, and easily. If not, it could cause public
dissatisfaction with the desired information needs. UNM uses two-way communication through various
media to build a positive image among the internal and external public with the aim of disseminating
information. The role of UNM Public Relations is to foster good relations between the university and the
community, including the academic community and the community outside campus.

UNM Public Relations is also expected to be able to effectively act as a communicator and mediator
for the interests of all parties, including university leaders, lecturers, staff, students, and the community.
Students have a high need for information related to academic activities, administration, campus facilities,
and various other things related to their experience in college. Effective and regular information will help
them make the right decisions and understand the processes that occur in the campus environment. By
providing regular and effective information, Public Relations can increase student participation in
academic activities, student organizations, social activities, and other events. This will create a stronger
bond between students and the college and enhance their overall experience. Not only that, students have
the right to know the policies, regulations, and procedures that apply at the university. By providing
effective and regular information, Public Relations helps create a transparent and accountable environment
where students can understand how decisions are made and how campus management is carried out. This
also helps encourage student participation in the decision-making process. Students have the right to know
the policies, regulations, and procedures that apply at the university. By providing effective and regular
information, Public Relations helps create a transparent and accountable environment where students can
understand how decisions are made and how campus management is carried out. This also helps encourage
student participation in the decision-making process. Effective and regular information also helps students
in their personal and academic development. By knowing about various opportunities, personal
development programs, academic assistance, scholarships, and other opportunities, students can make the
right decisions to improve themselves and achieve their academic goals.

The existence of public relations at UNM is really needed by the community outside and inside
campus, namely the academic community. All academic information will be conveyed by public relations
as a mediator and publicist in the era of public information openness. All UNM activities, successes, or
achievements of the university as an effort to build a positive public image, and academic information
according to the needs of the academic community are the duties and functions of public relations. UNM
Public Relations uses various media and methods to disseminate information such as Pinisi Magazine,
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unm. ac.id Portal, and UNM social media, namely Instagram. However, based on researchers' observations
while studying at UNM, the academic community, especially students, still has difficulty obtaining
information. The availability of information published by UNM Public Relations through the media still
does not meet the needs of the community, such as academic information.

METHOD

This type of research is qualitative. Qualitative research is research in the form of words, sentences,
schemes, and descriptions, (Creswell & Clark, 2017; Glaser & Strauss, 2017; Lincoln & Guba, 1985;
Sugiyono, 2007; Suyitno, 2018). This research wants to study and explain things related to the
effectiveness of UNM Public Relations in disseminating information to the academic community and to
find out what are the weaknesses and inhibiting factors of UNM Public Relations in disseminating
information to the academic community. To achieve this goal, researchers utilized data collection
techniques through interviews, observation, and documentation, (Sugiyono, 2018). Sources of data consist
of primary data and secondary data obtained from observation, documentation, and interviews. Primary
data comes from information, statements, and information from informants. Secondary data comes from
documentation review. Data collection techniques used, namely observation, interviews, and
documentation with reference to research objectives with research indicators based on opinions (Bastian,
2006) about performance, namely inputs, outputs, outcomes, benefits, and impacts. The collected data is
checked by triangulation, namely checking the validity of data that uses something other than the data
concerned for checking purposes or as a comparison. The data analysis technique uses an interactive
analysis model from (Huberman & Miles, 2002). The stages in data analysis taken in this study include
data reduction; presentation of data; validation test; and verification.

RESULT AND DISCUSSION

Presentation of research data is necessary to prepare research results reports so that they can be
understood and analyzed in accordance with the research objectives. The aim of this research is to
determine the effectiveness of UNM Public Relations in disseminating information as an academic
community based on five indicators, namely: credibility, clarity, continuity and consistency, content, and
channel:

Credibility

Credible in this case is the academic community's trust in UNM Public Relations and the
news/information conveyed/published can be trusted by the individuals who receive it. The quality,
capability, and strength of the information conveyed. The credibility aspect of information is to measure
the informant's credibility or trust in all published information or news. The credibility of UNM Public
Relations regarding what is conveyed depends on the reader's ability to trust and believe what is conveyed
by UNM Public Relations. So, a person who is considered correct regarding something that is conveyed is
a person who has credibility. As a communicator and mediator, a PR person must have communication
skills, both verbal and non-verbal. Public Relations should have expertise and skills in planning,
processing, and disseminating information competently. Expertise is one component of a person's
credibility. A person is considered to have expertise if they are considered to have reliable experience,
knowledge, and mastery of certain skills. So, someone who has credibility certainly has expertise within
himself. This credibility aspect is used to measure the informant's views and confidence in their expertise
and skills as a Public Relations Officer.

Based on the results of interviews with UNM public relations lecturers and journalism lecturers, it can
be concluded that someone who works as a publicist should have skills in the field of communication,
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establishing relationships with the public, and skills in writing and publishing information. The results of
interviews with the Sub Coordinator of Public Relations and Processing of Information Materials and
Publications for UNM Public Relations show that UNM Public Relations has skills and expertise in the
field of journalism, namely understanding and being skilled in processing information materials for
publication and documentation. In terms of competency, UNM Public Relations has good competency in
the field of public relations, because recruitment and position placement are based on their abilities and
skills. Based on the results of interviews with informants, it can be understood that the community's trust
in the information published by UNM Public Relations is valid. This means that the informant trusts and
believes in the veracity of the information published by UNM Public Relations as the university's official
information source. In this case, Public Relations becomes a more reliable source of information, because
it tends to provide more accurate and trustworthy information than information from less reliable sources.

Clarity

Clarity refers to the ability of the message or information conveyed to be understood easily by the
recipient of the message. Communicators must ensure that messages or information are conveyed clearly
so that communication goals can be achieved. The clarity component means that the message is presented
concisely and firmly but is still easy for the recipient to understand. Clarity indicators are used to assess
whether UNM Public Relations uses simple and clear language or phrases, which are easily understood by
readers and are well received. Apart from that, this indicator also aims to ensure that information is
presented comprehensively and produces a uniform understanding between information providers and
information recipients.

Clarity of information is related to the completeness of the information because the more complete the
information, the easier and clearer it will be for readers to understand the information. The clarity of the
information also depends on the complete structure presented. In providing information, you should use
journalistic writing rules that contain the 5W+1H structure (What, Where, When, Why, Who, and How).
Information needs to be arranged in a structured manner, both in each word and sentence. In this way, the
information will be neatly arranged and attractive to readers. The choice of words in the information must
be appropriate to the desired context. In general, the use of language in information must be interesting,
and logical, avoid the use of complicated words, and avoid foreign words or phrases. The information
presented should be clear and easy for readers to understand.

From various informants' views, it can be understood that UNM Public Relations presents information
using clear and easy-to-understand language so that the information provided can be well received by
readers. Judging from the informant's view, UNM Public Relations presents information using journalistic
writing rules and structures, using language that is easy to understand..

Content

As the main source of information, UNM Public Relations must of course provide various
information needed by the academic community. Based on the Duties and Functions of Public Relations, it
is not only the publication of the leadership's activity agenda but also the interests of all parties, especially
lecturers and students. Based on the results of interviews with UNM Public Relations Lecturers and
Journalism Lecturers, it can be understood that UNM Public Relations as the face of higher education, and
a source of campus information, is responsible for disseminating academic information to the public, such
as information on implementing the Tri Dharma of Higher Education, namely Education or teaching,
Research, and Community Service. Apart from that, it also provides student information such as
competition or competition information as well as information that can support and develop the knowledge
and skills of the academic community.

From the results of interviews with Information and Publication Materials Processors and Public
Relations Sub-Coordinators, it can be understood that UNM Public Relations publishes information on the
agenda of the leadership, namely the Chancellor, Deputy Chancellor for Academic Affairs, Deputy
Chancellor for Student Affairs, and Deputy Chancellor for Planning and Cooperation. UNM Public
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Relations plays a role in building a positive public image by presenting positive information. The Public
Relations Sub-Coordinator stated that academic information such as KKN, Scholarships, and Competitions
should be found out by the academic community in an autodidactic manner. According to him, this
information has authority in each section at UNM and each faculty or study program. The results of the
interview show that the information published by UNM Public Relations is inadequate (less productive),
less informative, and educative. The informant stated that UNM Public Relations only provided
information on the agenda of university leaders, while information on the interests of students and
lecturers was still minimal. The informant said that UNM Public Relations as a campus information center
should provide more informative and educative information such as information on lectures, competitions,
services, research, and development.

Continuitas and Consistency

Continuity and Consistency indicators are used to measure the consistency and sustainability of UNM
Public Relations in processing information, and always updating information to the academic community.
Consistency is used to measure informants' views on the consistency of UNM Public Relations in
providing information. Consistency and sustainability in this case are actions that are carried out
continuously and sustainably (continuously) (Darwis et al., 2021; Suprianto & Arhas, 2022).

Based on the results of interviews with UNM Public Relations Information and Publication Material
Processors, it can be understood that Public Relations has made efforts to provide information to the
academic community, but according to him, complete and more detailed information is widely available in
various media and can be obtained from websites, bureaus, faculties, study programs, or the institution
concerned to obtain more detailed information. The results of interviews with informants, in this case, the
academic community, shows that UNM Public Relations has not been consistent in providing information
because it has not provided information continuously according to the information needs desired by the
academic community, in this case the presentation of information is still monotonous or not varied (only
presenting information from one angles).

Channel

A channel for conveying messages from the source, or source, to the receiver or recipient, which
includes media is; sound waves, air, telephone, television, radio, etc. In a general sense, when talking
about "media", what is meant is communication media" which also includes institutions and organizations
where people work. Media is a means of channeling messages conveyed by communicators to
communicants. Media is used in communication if the communicant is in a place far from the
communicator and/or there are many of them. Channel indicators are used to measure the effectiveness of
information dissemination by UNM Public Relations using various conventional and digital media that can
be reached by the public, especially academics.

Digital Media

Social media and technology are currently increasingly developing. Technology has developed
rapidly over time, from initially using letters, we can now share information without any distance limits.
There are more and more teleconferences, chat groups, social media platforms, and other information and
communication technologies. The selection of media as a means of disseminating information is used by
paying attention to the level of ease and effectiveness of its use. Digital media such as social media,
websites, and audiovisuals. Social media such as Facebook, Instagram, WA, Telegram, and TikTok are of
course used by almost all academics. Based on the We Are Social report in January 2023, there are around
167 million individuals in Indonesia who actively use social media platforms, equivalent to 60.4 percent of
the country's total population. The average use of social media in Indonesia reaches 3 hours 18 minutes
every day. In the same period, the number of users of the social media platform TikTok in Indonesia
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reached 109.90 million, making it the second largest in the world. The high number of active social media
users in Indonesia should be a great opportunity for UNM Public Relations to gain attention and
communicate with the academic community through these platforms.

Based on several statements from informants, in this case, the academic community, it can be
understood that UNM Public Relations uses media that can be reached by the academic community.
However, in its implementation, the informant assessed that UNM Public Relations had not optimized
existing media as an information channel. UNM Public Relations should utilize social media such as
Instagram and TikTok as a medium for disseminating information. The academic community assesses that
the content created on social media has a very big influence and can reach the wider community. This is in
accordance with the statement from the Public Relations Sub-Coordinator, so it can be understood that
UNM Public Relations still has not optimized the dissemination of information using various media.

Conventional Media

Media for disseminating information other than digital media such as social media and websites are
conventional media. This type of media was discovered before digital media existed. Conventional media
can be categorized into two, namely print media and broadcast media. Print media refers to forms of media
that use print technology to disseminate information. Some examples of print media include newspapers,
magazines, and tabloids. Meanwhile, broadcast media is a type of media that transmits and presents
information through broadcasts. Examples include television and radio. Based on several views from
academic informants, it can be understood that UNM Public Relations in using conventional media has not
fully reached the academic community. Pinisi Magazine which reaches certain groups and has inadequate
information boards.

DISCUSSION

Credibility

Source credibility is the academic community's view of the credibility of the skills or competencies
possessed by UNM Public Relations. It is known that as publicist, as an image builder, the skills or
expertise they must have are verbal and non-verbal communication skills, writing skills, and the ability to
build relationships. Based on the results of the interview, it was found that UNM Public Relations is
believed to have knowledge and skills in public relations because the recruitment of UNM Public
Relations employees is based on ability in the field of public relations and journalistic skills.

From the aspect of credibility of information published by UNM Public Relations, the academic
community assesses that the information provided is valid and trustworthy. This can be seen from the
position of Public Relations at Makassar State University which is structurally under the auspices of the
Chancellor so that it is considered to have high integrity, which can give confidence to the public that they
will not hide facts or manipulate information. Based on the results of researchers' observations, on the
website managed by UNM Public Relations, namely unm.ac.id, all the information published is based on
true events. Researchers observed that the information or news was published after the completion of
campus activities or agendas. So it was found that the views of the academic community regarding the
credibility of UNM Public Relations and the credibility of information were both effective.

Clarity

The Clarity Indicator means that the information published by UNM Public Relations is easy for readers
to understand. This indicator includes the completeness of the structure of writing information in the news,
and the use of language that is easy to understand and does not use many foreign terms. The results of
interviews with informants showed indicators of clarity in the information conveyed because it used the



Agatoni Buttang et al.; The Effectiveness of UNM Public Relations in Disseminating ...| 331

5W+1H news elements (what, where, when, why, who, and how). Apart from that, the language used by
UNM Public Relations is well known, using standard and easy-to-understand language, and paying
attention to writing rules according to EYD (Enhanced Spelling).

The writing techniqgue commonly used is the inverted pyramid, where the lead or opening paragraph
must summarize the facts in principle and answer the five questions "who, what, where, why, and when"
(5W: who, what, where, why, and when). The most important information is placed at the top (news
terrace), contains title, and content, and has complementary information. Thus, even though the story is
cut, the main story still includes the essence of the complete news story because the less important parts
are placed in the next paragraph. This is in line with the practices carried out by UNM Public Relations,
which follows news writing patterns in accordance with journalistic standards.

Content

The Content indicator is the availability of information needed by the academic community. Content
refers to information available through media or electronic products. Public relations needs to support all
organizational activities that are beneficial to the public and be involved in these activities to build
closeness with leaders, employees, and the internal and external public. This is not in accordance with the
practice implemented by UNM Public Relations, where the activities of student organizations have not
been thoroughly published by UNM Public Relations.

The results of interviews with informants show that the availability of information needed by the
academic community is still lacking, this can be seen from the quantity of information presented which is
less informative and educative, only containing information on the leadership's agenda. Meanwhile,
information for the benefit of the community such as academic information, competitions, scholarships,
and self-development is still minimal and not updated. Apart from that, the visual content published by
UNM Public Relations is less interesting and varied. UNM Public Relations has also not optimized the
management of the unm.ac.id website because several sections are still empty and not updated. Such as the
Student Rubric, Creativity Program, Entrepreneurship Program, PKM Results, Innovation Results, Grant
and Research List, Scholarship, and Academic and Student Affairs List which are still empty. The
University Service List rubric on the unm.ac.id website has also not been updated, the data on this rubric is
most recently 2019. The same thing happened to the Student Achievement rubric which was last updated
based on 2020 data.

Continuitas and Consistency

Continuity and Consistency indicators are used to measure the consistency and sustainability of UNM
Public Relations in processing information, and always updating information to the academic community.
Consistency is used to measure informants' views on the consistency of UNM Public Relations in
providing information. Consistency and sustainability in this case are actions that are carried out
continuously and sustainably (continuously). Continuity and Consistency indicators are important aspects
of the communication process. The continuity and consistency of UNM Public Relations in providing
information to the academic community influences the positive reputation of the academic community.

The results of interviews with informants showed (1) UNM Public Relations lacks consistency in
providing information on an ongoing basis (continuity). This can be seen from the views of the academic
community who state that UNM Public Relations is still limited in providing information. The lack of
productivity of UNM Public Relations shows that UNM Public Relations has not been consistent and has
not been optimal in providing various information. Without information, someone involved in various
organizations will be left behind by other organizations or groups.

Channel

In a university environment, small groups of the internal public can be more easily reached
through digital technologies such as websites, social media, and instant messaging. Therefore, universities
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having websites and social media are a must because through these networks all information can be easily
accessed. Channels are the media used by UNM Public Relations to disseminate information. UNM Public
Relations uses two types of communication media to disseminate information, namely digital media and
conventional media. From the results of interviews with informants, UNM Public Relations in
disseminating information on digital media such as Instagram and websites is still easily accessible to the
community. However, they have not yet utilized existing features to attract audiences such as reels. In the
current era, the internet has become an important need that must be met to obtain and disseminate
information from children to adults. The dissemination of information today is highly dependent on
internet connectivity, which in the era of advanced technology, allows individuals to be in different places
simultaneously.

Based on the results of interviews, the use of conventional media such as magazines, letters, and
information boards is less effective because Pinisi Magazine only contains information on activities and
awards received by UNM to be shared with companies/offices, institutions, and faculties/study programs.
This magazine is only published once every three months and only targets certain readers. Dissemination
of information through information boards is inadequate and published information is not updated. For
example, the information board used as an information channel for UNM Public Relations still displays
old information.

Weaknesses and Inhibiting Factors

From the results of interviews with informants, it can be seen that the weakness of UNM
Public Relations in disseminating information is that the website content is monotonous or not
varied, and UNM Public Relations does not provide informative and educative information. The
information on the website is not updated, that is, the condition of the website whose contents do not
change and tends to remain the same from time to time, this is indicated by several sections on the
website that are still empty. The information media used is still old school and does not follow
technological developments and trends, UNM Public Relations does not utilize Instagram and other
social media which can be a medium for disseminating information and campus promotion. Apart
from that, the existence of UNM Public Relations is still lacking, so most students do not know the
existence of UNM Public Relations.

From the results of interviews with the Sub Coordinator of Public Relations and Information
Material Processing and Publication of UNM Public Relations, it can be seen that the factors
inhibiting UNM Public Relations in providing information such as the lack of human resources who
are skilled in graphic design so that the appearance of publications is still standard and less
attractive. Publication media is still old school and there is no awareness and creativity to use
channels (media) that are diverse and easily accessible to the public in accessing information and as
campus promotional media.

CONCLUSION

In disseminating information to the academic community, the academic community believes that
UNM Public Relations has the knowledge and skills capacity in the field of public relations, and the
information published by UNM Public Relations can be trusted by the academic community so that the
Credibility indicators are declared effective. The clarity component can be said to be effective because the
academic community considers that public relations has provided information using simple and clear
language or words that are easily understood by the public. UNM Public Relations has provided
information to the academic community in terms of education or teaching, research, and service but it is
still not updated, less creative, and has not met the information needs desired by the academic community,
so the content presented by UNM Public Relations has not been effective. UNM Public Relations has not
been effective in consistently providing information because it does not provide information on an ongoing
basis. In terms of channel indicators, UNM Public Relations has not been optimal in providing various
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media to provide information. This is because UNM Public Relations' human resources are still limited in
utilizing existing media. Civitas assesses that the channel component is not yet effective because UNM
public relations has not provided information using various media, and has not yet followed the
development of social media as a medium for campus information and promotion, such as the visual
appearance of content that is less attractive.

REFERENCES

Archetti, C. (2022). When public relations can heal: An embodied theory of silence for public
communication. Public Relations Inquiry, 11(1). https://doi.org/10.1177/2046147X211014095

Bastian, 1. (2006). Akuntansi Sektor Publik. Jakarta: Erlangga.

Castillo-Esparcia, A., Carreton-Ballester, C., & Pineda-Martinez, P. (2020). Public relations research in
Spain. Profesional de La Informacion, 29(3). https://doi.org/10.3145/epi.2020.may.30

Creswell, J. W., & Clark, V. L. P. (2017). Designing and conducting mixed methods research. Sage
publications.

Cuenca-Fontbona, J., Compte-Pujol, M., Martin-Guart, R., & Matilla, K. (2022). Developing a new
competency assessment model for selecting a public relations and communication agency. Revista de
Comunicacion, 81(1). https://doi.org/10.26441/RC21.1-2022-A7

Darwis, M., Niswaty, R., & Arhas, S. H. (2021). Fingerprint Electronic Attendance Application. 10P
Conference Series: Materials Science and Engineering, 1125(1), 12076.

Glaser, B. G., & Strauss, A. L. (2017). Discovery of grounded theory: Strategies for qualitative research.
Routledge.

Haque, M. S., & Ahmad, J. H. (2017). Ethics in public relations and responsible advocacy theory. Jurnal
Komunikasi: Malaysian Journal of Communication, 33(1). https://doi.org/10.17576/jkmjc-2017-
3301-10

Huberman, M., & Miles, M. B. (2002). The qualitative researcher’s companion. Sage.

Kriyantono, R., Ida, R., Tawakkal, G. T. I., & Safitri, R. (2022). Not just about representative: When
democracy needs females and their competency to run Indonesian government public relations to
management level. Heliyon, 8(1). https://doi.org/10.1016/j.heliyon.2022.e08714

Lincoln, Y., & Guba, E. (1985). Naturalistic inquiry. Beverly Hills, CA: Sage Publications, Inc.

Niswaty, R., Wulandari, S., Saleh, S., & S, Muh. R. (2019). Strategi Humas Universitas Negeri Makassar
Dalam  Meningkatkan  Citra  Positif Masyarakat. Jurnal  Ad’ministrare, 5(2), 99.
https://doi.org/10.26858/ja.v5i2.7888

Nuseir, M. T., Aljumah, A. I., & El-Refae, G. A. (2022). Digital marketing and public relations: A way to
promote public relations value. International Journal of Data and Network Science, 6(4).
https://doi.org/10.5267/j.ijdns.2022.6.002

Sadi, G., & Ferrari, M. A. (2022). Disciplinary approaches and theories in Argentinian public relations
undergraduate programmes. Public Relations Inquiry, 11(2).
https://doi.org/10.1177/2046147X221081177

Santa Soriano, A., & Torres Valdés, R. M. (2021). Engaging universe 4.0: The case for forming a public
relations-strategic intelligence hybrid. Public Relations Review, 47(2).
https://doi.org/10.1016/j.pubrev.2021.102035



334 | Jurnal Administrare: Jurnal Pemikiran Ilmiah dan Pendidikan Administrasi Perkantoran
Volume 10, Issue 2, July-December 2023. Pages 325-334

Sugiyono. (2018). Sugiyono Metode Penelitian Kuantitatif Kualitatif. Metode Penelitian Kuantitatif
Kualitatif.

Sugiyono, M. (2007). Kualitataif dan r&d, Bandung: Alfabeta, 2010. Sugiyono, Metode Penelitian
Kuantitatif Kualitatif Dan R&D Bandung: Alfabeta.

Sulkowski, L., Ignatowski, G., & Seliga, R. (2022). Public Relations in the Perspective of the Catholic
Church in Poland. Religions, 13(2). https://doi.org/10.3390/rel13020115

Suprianto, S., & Arhas, S. H. (2022). Quality of Employee Performance at the Makassar City Ujung Tanah
Sub-District Office. PINISI Discretion Review, 5(2), 353-360.

Suyitno. (2018). Metode Penelitian Kualitatif. Akademia Pustaka.

Tam, L., Kim, J. N., Grunig, J. E., Hall, J. A., & Swerling, J. (2022). In search of communication
excellence: Public relations’ value, empowerment, and structure in strategic management. Journal of
Marketing Communications, 28(2). https://doi.org/10.1080/13527266.2020.1851286

Zhang, W., & Adegbola, O. (2022). Emotional intelligence and public relations: An empirical review.
Public Relations Review, 48(3). https://doi.org/10.1016/j.pubrev.2022.102199



