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Abstract. The advent of digital technology, particularly the internet, has revolutionized the 

traditional entrepreneurial process into digital entrepreneurship. The objectives of this study are 

twofold: (1) to identify the key factors that form digital entrepreneurship intentions among college 

students, and (2) to outline potential themes for future research. The research method used is 

Systematic Literature Review (SLR) to examines various types of research conducted between 2017 

and 2023. Based on results data collection 209 publication articles were obtained from the Scopus 

database, through the validation and extraction process obtained 29 research articles relevant to the 

issue and criterion to reviewed. The research results reveal five key factors shaping the digital 

entrepreneurship intentions in university students. These factors comprise cognitive, individual, 

educational, environmental, and demographic factors. Remarkably, the study highlights the 

dominance of individual factors, cognitive factors, and Theory of Planned Behaviour models within 

the realm of digital entrepreneurship study. Furthermore, future research is suggested to explore 

environmental and demographic factors. Given the essential opportunities, it is imperative to carry 

out further study to probe into the digital entrepreneurship intentions of university students. 

 

Keywords: Digital Entrepreneurship Intention; Intention Forming Factors; Systematic Literature 
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INTRODUCTION 

The global phenomenon of digitization has 

initiated a revolution, propelling the digital 

economy to emerge as the second-largest 

economic force, after the Industrial Revolution 

(Ahmad et al., 2022). This phenomenon is 

predominantly driven by entrepreneurial 

activities facilitated by digital technology, 

leaving a profound impact that extends beyond 

conventional business boundaries and 

impregnates daily discourse (Widiasih & Darma, 

2021). The introduction of digital technology, 

including the Internet, has redefined the 

landscape of business initiation, rendering digital 

entrepreneurship increasingly prevalent (Taufik, 

2023). Digital technology has provided business 

owners and entrepreneurs with a myriad of novel 

options for expanding their businesses (Darmanto 

et al., 2022). The evolving business landscape, 

particularly in Indonesia, demonstrates noticeable 

changes, as evidenced by the nationwide closure 

of numerous direct-selling businesses (Darmanto 

et al., 2022).  

In addition, the digitalization era has 

influenced diverse business sectors, occasionally 

transporting conventional trade practices (Taufik, 

2023). This is accentuated by the convenience 

and security inherent in legally protected digital 

commercial endeavours, allowing for marketing 

activities without constraints regarding location 

or time (Aloulou et al., 2023). The adoption of 

new technologies has led to the displacement of 

several local and regional conventional markets 

by global electronics marketplaces, fostering 

close and cost-effective relationships between 

producers and consumers (Younis et al., 2020).  

Despite the rapid and global growth of digital 

entrepreneurship, the number of digital 

entrepreneurs, especially in Indonesia, remains 

relatively low. According to research, a 

significant 68% of Indonesian entrepreneurs and 

Micro and Medium Enterprises (SMEs) have not 

leveraged digital technology to expand their 

businesses (Marlina et al., 2023). The limited 

level of technology digitalization in SMEs can be 

attributed to the ongoing challenge of digital 

adoption encountered by entrepreneurs 

(Kurniasari et al., 2023). This phenomenon 

underscores that the inclination towards digital 

entrepreneurship in Indonesia remains 

insignificant. Most of the prior research on 
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entrepreneurship has predominantly focused on 

conventional entrepreneurship. While there is a 

growing body of literature on digital 

entrepreneurship, comprehensive information 

available concerning intentions in such a context 

remains limited (Sahrah et al., 2023). There is 

increasing recognition of the importance of 

digital entrepreneurship, yet the concept is still in 

its early stages within entrepreneurship research, 

and determining factors are not widely 

understood (Elnadi & Gheith, 2023; Darmanto et 

al., 2022; Alkhalaileh, 2021).  

Digital entrepreneurship intentions have 

recently emerged as an interesting research topic, 

as evidenced by the escalating trend of 

entrepreneurial intention research within the 

digital domain from year to year. An examination 

of articles on the Scopus database regarding 

digital entrepreneurship intentions of university 

students reveals a fluctuating trend from 2017 to 

2023 (Figure 1). Nonetheless, in 2021, there is a 

notable and rapid increase in research 

publications on this topic, continuing until 2023. 

The increase in publications on the Scopus page 

regarding digital entrepreneurship intentions 

commenced in 2020, partly attributed to the 

global impact of the COVID-19 pandemic, which 

catalysed the development of digital 

entrepreneurship. Considering the increase in 

digitalization in the business realm, it is 

anticipated that the trend in entrepreneurial 

intentions research in the digital realm will 

continue to increase significantly until 2023. 

Figure 1 provides a visual representation of the 

research trend related to digital entrepreneurship 

intention.

 
Figure 1. Research Trend of Digital Entrepreneurship Intention

Building upon this background, the author is 

interested in conducting an in-depth exploration 

of digital entrepreneurship intentions among 

university students. This study employs 

systematic literature reviews and compiles future 

research agendas. Similar research has been 

conducted by Alkhalaileh (2021) using Google 

Scholar, Web of Science, and ScienceDirect 

databases, with publications spanning from 2010 

to 2020, yielding 18 related empirical research 

articles. Conversely, this study seeks to contribute 

by using the Scopus database. Moreover, this 

study focuses on research conducted between 

2017 and 2023. Thus, this study addresses the gap 

in previous research and aligns with the observed 

growth in publications on the Scopus page from 

2020 to 2023. The following formulated 

questions are intended to guide the study: 

RQ1. What are the primary factors shaping digital 

entrepreneurship intention in college students? 

RQ2. What are the emerging themes for future 

research in the field of digital 

entrepreneurship intentions? 

METHOD 

The study employed a Systematic Literature 

Review (SLR) approach. The process of 

compiling research using the SLR method 

involved systematically and comprehensively 

gathering relevant literature from the Scopus 

database the timescale was specified for the 

period 2017 to 2023. This SLR research was 

conducted following a systematic method 

framework developed by Neves & Brito (2020), 

incorporating the following steps. 
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Figure 2. Flowchart of Data Collections Procedures 

Search Terms Identification 

The keyword search strategy initiated a 

brainstorming phase, focusing on identifying 

keywords aligned with the concept of digital 

entrepreneurship intentions. This stage was 

carried out using keywords such as “digital 

entrepreneur* and intention” or “cyber 

entrepreneur* and intention” or “e-entrepreneur* 

and intention” or “online entrepreneur* and 

intention” combined with ‘universit*’ and ‘higher 

edu*’. Following this initial stage, researchers 

continued to search titles, abstracts, and 

keywords. The timescale was specified for the 

period 2017 to 2023. Through this initial filtering 

stage, a data set comprising 209 documents was 

obtained. 

Inclusion and Exclusion Criteria 

Ensuring the integrity of the paper samples, 

the search was governed by the establishment of 

clear inclusion and exclusion criteria. 

Submissions for consideration must adhere to the 

following specifications: (1) Type of document: 

Conference paper and article; (2) Subject Area: 

Accounting, Management, Business, and Social 

Sciences; (3) Language: English; (4) Source 

Type: Journal. To ensure validity and highlight 

significant contributions within the research 

discipline, only peer-reviewed papers were 

included. On the other hand, editorial papers, 

book chapters, book reviews, and other reports 

were not included. The second filtering stage 

resulted in a refined dataset of 169 documents. 

Data Validation and Extraction 

In the third step, a thorough examination and 

approval process was applied to the abstracts and 

titles. As needed, a comprehensive full-text 

search was conducted in this phase to ensure the 

inclusion of all relevant papers that align with the 

research objectives. This study employs three 

questions to facilitate the validation and 

extraction process, namely: (1) Is this research 

related to digital entrepreneurship intentions? (2) 

Was the study conducted on university students? 

(3) Is the research categorized as empirical 

research? Through the meticulous validation 

process, the final results encompassed 29 relevant 

papers. 

Conducting the Review 

In the final stage, which involves the 

conclusive validation of results, the remaining 

papers amount to 29 research papers. The 

research papers selected for review at the next 

stage are empirical research related to digital 

entrepreneurship intentions in university students 

so that other papers outside these criteria cannot 

be reviewed. The selected papers underwent a 

careful review process, and the findings are 

presented in a descriptive form to 
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comprehensively address the formulated research 

questions.  

 

RESULTS AND DISCUSSION 

Descriptive Analysis 

The evolution of research on the topic of 

digital entrepreneurship intentions among 

students from 2017 – 2023 has increased 

significantly. The most notable increase in the 

number of research publications on this topic was 

observed in 2020, with 4 articles (14%), followed 

by 2022 with 7 articles (25%), and a substantial 

peak in 2023 with a total of 16 articles (55%), as 

documented on the Scopus database. The 

significant escalation in research output on this 

topic is attributed to the perceived opportunities 

and challenges arising in entrepreneurship during 

the era of the Industrial Revolution 4.0 and the 

rapid growth of digitalization between 2020 and 

2023.  

The analysed articles encompass 

contributions from various countries. Indonesia 

has emerged as the leading contributor, with 

seven research articles published in Scopus-

indexed journal. Qatar and Arabia follow closely 

with three research articles. In addition, Chinese, 

Taiwan, Malaysia, India, and Oman have each 

produced two research articles, while other 

countries only have contributed one research 

article to the Scopus database. Based on this 

distribution, it can be inferred that countries on 

the Asian continent dominate research on the 

topic, while other regions such as Africa, 

America, and Europe exhibit relatively limited 

exploration of the topic. 

Primary Factors Shaping Digital 

Entrepreneurship Intention  

Research relevant to digital entrepreneurship 

intentions is categorized into four scopes, 

namely: Digital Entrepreneurship Intention, 

Cyber Entrepreneurship Intention, Electronic 

Entrepreneurship Intention, and Online 

Entrepreneurship Intention. The author analysed 

digital entrepreneurship intentions, grouping 

them based on the main forming factors as 

depicted in Table 1 below. 

 

Table 1. Main Forming Factor of Digital Entrepreneurship Intention 

Focus Factor Antecedent Intention 

Digital 

Entrepreneurship 

Intention 

Cognitive Attitudes towards entrepreneurship, subjective norms, 

perceived behavioral control  

Individual Digital entrepreneurial knowledge, character of 

entrepreneurship, need for achievement, risk taking, locus of 

control, perceived support, perceived barriers, creativity, 

innovativeness, digital entrepreneurial self-efficacy, risk 

propensity, innovative cognition, digital competence, goal 

internalization, perceived control, self-esteem, entrepreneurial 

passion, entrepreneurial curiosity, entrepreneurial alertness, 

subjective well-being, resilience, personality traits, 

entrepreneurial intuition 

External Economic literacy, digital literacy, environmental support, 

social media adroitness, digital entrepreneurial role model, 

entrepreneurial role model, informational participation, 

actionable participation, attitudinal participation, service 

quality, period of study, academic service quality, digital 

policies, social media 

Education Entrepreneurship education, digital entrepreneurship 

education 

Demographics Gender 

Cyber 

Entrepreneurship 

Intention 

Cognitive Attitudes, subjective norms, perceived behavioral control 

Individual Cyber entrepreneurial self-efficacy, goal commitment, locus 

of control, personality traits, entrepreneurial knowledge, 

entrepreneurial orientation, entrepreneurial creativity, 

personal innovativeness in technology, opportunity 

recognition 

External Role IT, structural support 
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Focus Factor Antecedent Intention 

Education Cyber entrepreneurship education, entrepreneurship 

education, educational support 

Electronic 

Entrepreneurship 

Intention 

Cognitive Attitudes towards entrepreneurial, attitudes towards e-

entrepreneurship, attitude, subjective norms 

Individual Entrepreneurial self-efficacy, opportunity evaluation decision, 

self-perceived creativity, outcome expectation, perceived 

entrepreneurial culture, risk propensity 

External Entrepreneurship policy, role model, social media usage 

Education Entrepreneurial education, e-commerce education 

Demographics Gender disparity, gender 

Online 

Entrepreneurship 

Intention 

Cognitive Subjective norms 

Individual Self-efficacy, needs achievement 

External Digital literacy 

Sources: Author’s elaboration, 2023 

 

Cognitive Factors 

Empirical research by Al Halbusi et al., 

(2022); Tseng et al., (2022); and Qasim et al., 

(2023) have identified that the antecedent 

influence of the Theory of Planned Behaviour 

(TPB), which encompasses attitudes, subjective 

norms, and perceived behavioural control, is the 

key cognitive factor shaping digital 

entrepreneurial intentions in university students. 

Studies by Yaghoubi Farani et al., (2017); Younis 

et al., (2020); and Aloulou et al., (2023) have 

identified that attitudes and perceived 

behavioural control exert a positive and 

significant influence on digital entrepreneurship 

intentions. Subjective norms, however, have been 

found to have an insignificant influence on digital 

entrepreneurship intentions. This is because the 

younger generation is unlikely to be influenced 

by other people's opinions (social reference 

group) who are not specifically considered good 

examples of digital entrepreneurs to follow. 

Regarding cyber entrepreneurship intentions, 

Vafaei-Zadeh et al., (2023) underlined that 

attitude significantly affects intentions, but 

subjective norms have a negative influence. 

Similarly, Alzamel et al., (2020) discovered that 

attitudes have a significant effect, while 

subjective norms have an insignificant effect on 

electronic entrepreneurial intentions. Conversely, 

according to the study by Qasim et al., (2023), 

subjective norms do not notably influence 

individuals’ intentions to pursue electronic 

entrepreneurship, while attitudes and perceived 

behavioural control do.  

Furthermore, several studies corroborate the 

findings that subjective norms have no significant 

effect on online entrepreneurship intention 

(Setyawati et al., 2023). A study by Lai & To 

(2020) indicates that subjective norms and 

perceived behavioural control exert a positive and 

significant effect on electronic entrepreneurship 

intentions. However, the study suggests that 

attitude toward e-entrepreneurship has an 

insignificant effect on electronic 

entrepreneurship intentions. This finding adds to 

the ongoing debate in research, particularly when 

contrasted with the results of a study by Wahee et 

al., (2022), using the confirmatory method. The 

study argues that personality attitudes (attitudes) 

emerge as the most significant factor influencing 

cyber entrepreneurial intentions. 

Besides, the three antecedent variables of 

TPB continue to hold considerable importance as 

cognitive factors in entrepreneurial intention 

research with the adoption of digital technology. 

Previous research, as indicated by Tseng et al., 

(2022), emphasised the importance of attitudes, 

subjective norms, and perceived behavioural 

control in influencing cyber entrepreneurial 

intention. Accordingly, studies by Pham et al., 

(2023) and Al Halbusi et al., (2022) support the 

importance of attitudes, subjective norms, and 

perceived behavioural control on electronic 

entrepreneurial intention. Moreover, the positive 

and significant influence of attitudes on these 

outcomes is affirmed. The variance in the results 

of research regarding digital entrepreneurship 

intentions based on cognitive factors from the 

TPB antecedents remains an ongoing debate 

within the community. 

Individual Factors 

Research on the intentions of digital 

entrepreneurs indicates that individual factors 

hold a more significant impact on entrepreneurial 

goals than other predictors (Wibowo et al., 2023). 

Entrepreneurial knowledge is considered a 

pivotal factor shaping the digital entrepreneurship 
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intentions in university students, particularly 

those from individual domains. According to a 

prior study by Yaghoubi Farani et al., (2017), 

inclinations towards pursuing digital 

entrepreneurship are positively and significantly 

influenced by entrepreneurial knowledge. Such a 

perspective is further supported by findings from 

Younis et al., (2020) and Wibowo et al., (2023), 

suggesting that knowledge concerning digital 

entrepreneurship has a major impact on intentions 

to engage in the practice. 

However, diverse conclusions are evident in 

the study by Aloulou et al., (2023), which claims 

that knowledge about digital entrepreneurship has 

a negligible and unfavourable impact on 

intentions to engage in the field. Additionally, 

according to a study by Younis et al., (2020), 

digital entrepreneurial ambitions in various 

domains are shaped by factors such as the demand 

for achievement, risk-taking propensity, locus of 

control, perceived support, and perceived 

barriers. 

Akhter et al., (2022) posit that creativity, 

innovativeness, and entrepreneurial self-efficacy 

play a significant role as the main predictors in 

forming digital entrepreneurial intentions within 

individual domains. In line with this, Darmanto et 

al., (2022) and Xin & Ma (2023) affirm that 

entrepreneurial self-efficacy has a significant 

influence on digital entrepreneurship intentions. 

Moreover, Darmanto et al., (2022) argue that 

digital entrepreneurship intentions can be 

stimulated by risk propensity in individuals to 

embark on a digital entrepreneurial path. Using 

capital theory, Mir et al. (2022) support the idea 

that innovative cognition and digital competence 

are crucial determinants of establishing digital 

entrepreneurship intentions. Another study by 

Chakraborty & Biswal (2023) endorses this 

discourse by highlighting the significant 

influence of goal internalization, perceived 

control, perceived competency, and self-esteem 

on digital entrepreneurship intentions. 

Building upon the framework of TPB, Elnadi 

and Gheith (2023) developed a model delving 

into individual characteristics influencing digital 

entrepreneurship intentions among college 

students. The model posits that entrepreneurial 

passion, entrepreneurial alertness, and digital 

innovativeness collectively exert a positive and 

significant effect on digital entrepreneurial 

intentions. Notably, entrepreneurial alertness is 

verified as a mediator that amplifies indirect 

influences (Elnadi &; Gheith, 2023; Wibowo et 

al., 2023). 

In a similar vein, Wibowo et al., (2023) 

introduce the concept of entrepreneurial intuition 

as a variable, emphasising its role in helping 

entrepreneurs understand their potential 

customers and adapt to changing circumstances 

through the use of social media. This variable is 

found to have a significant influence on digital 

entrepreneurship intentions. A study by Sahrah et 

al., (2023) discovered that subjective well-being 

and resilience positively impact intentions for 

digital entrepreneurship. However, the study 

suggests that only openness experience has a 

significant effect, while other variables such as 

conscientiousness, extraversion, agreeableness, 

neuroticism, and resilience did not significantly 

affect digital entrepreneurship intentions. 

Research on digital entrepreneurship 

intentions holds great relevance to the broader 

exploration of entrepreneurial intentions, 

specifically within the cyber, electronic, and 

online domains. Previous investigations into 

entrepreneurial intentions in the cyber domain 

revealed the emergence of new variables that 

significantly impact the formation of digital 

entrepreneurial intentions among university 

students from individual domains. This includes 

locus of control, personal innovativeness in 

technology, and opportunity recognition (Tseng 

et al., 2022; Vafaei-Zadeh et al., 2023). 

Remarkably, goal commitment has been 

identified as a variable that did not affect digital 

entrepreneurial intentions (Chang et al., 2018).  

Likewise, previous research on 

entrepreneurial intentions in the electronic realm 

found several new variables that have a 

significant effect on the formation of digital 

entrepreneurial intentions from individual 

domains. These variables encompass perceived 

social support, opportunity evaluation decisions, 

self-perceived creativity, entrepreneurial passion, 

outcome expectations, and perceived 

entrepreneurial culture (Alzamel et al., 2020; 

Abdelfattah et al., 2022; Al Halbusi et al., 2022; 

Pham et al., 2023; Qasim et al., 2023). 

External Factors 

While many studies have mainly focused on 

individual characteristics when exploring the 

antecedents of entrepreneurial aspirations and 

behaviour, there is a growing recognition of the 

significance of external factors, such as 

environmental support (Akter & Iqbal, 2022). 

Concerning digital entrepreneurship intentions, 

studies suggest that external factors, from outside 

the individual, play a pivotal role as predictors 

that drive entrepreneurial intentions. In line with 
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this, studies by Akhter et al., (2022) and 

Setyawati et al., (2023) support the idea that 

digital literacy significantly influences 

entrepreneurial intentions in the digital or online 

realm.  

However, these results contradict the findings 

of research by Darmanto et al., (2022) which 

argued that environmental support as an external 

factor that shapes digital entrepreneurship 

intentions has an insignificant influence on 

students' digital entrepreneurship intentions. Mir 

et al., (2022) in their research suggest that social 

media skills and digital entrepreneurial role 

models can positively and significantly affect 

digital entrepreneurship intentions. Additionally, 

Chakraborty & Biswal (2023) advocated that 

informational participation, actionable 

participation, and attitudinal participation have a 

positive and substantial influence on digital 

entrepreneurship intentions.  

Furthermore, various efforts have been 

attempted to increase entrepreneurial intentions, 

especially in the digital realm, with different 

supporting factors. One of which is the service 

quality and academic service quality provided by 

universities, which has been confirmed to 

significantly extend digital entrepreneurship 

intentions (Sahrah et al., 2023). With this regard, 

the duration of the study is one of the external 

factors that can act as a moderation effect on 

studies on digital entrepreneurship intentions 

(Sahrah et al., 2023).  

In contrast, the findings of Xin & Ma (2023) 

maintain that digital policies have a negative and 

insignificant influence on digital 

entrepreneurship intentions. On the other hand, 

social media emerges as a potential external 

factor that significantly affects intentions for 

digital entrepreneurship (Wibowo et al., 2023). 

Regarding cyber entrepreneurship intentions, 

Wahee et al., (2022) confirmed the role of IT and 

structural support as external factors guiding 

these intentions. At last, Studies by Abdelfattah et 

al., (2022) and Al Halbusi et al., (2023) 

underlined the significant influence of role 

models on electronic entrepreneurial intentions. 

However, these results contradict a study by Al 

Halbusi et al., (2023) confirming that the 

relationship between role models and social 

media usage on electronic entrepreneurship 

intentions is not significant. 

Education Factor 

Entrepreneurship education emerges as a 

critical factor contributing to influencing the 

intentions of digital entrepreneurs. Several 

studies certify its significance in shaping 

entrepreneurial ambitions. Confidence in 

becoming a successful entrepreneur is profoundly 

manipulated by both formal and informal 

entrepreneurship education, including 

entrepreneurship courses inside and outside 

classrooms (Akter & Iqbal, 2022). Furthermore, 

studies conducted by Darmanto et al., (2022); 

Akhter et al., (2022); Xin & Ma (2023); and 

Wibowo et al., (2023) have collectively 

established that the intention to engage in digital 

entrepreneurship is knowingly impacted by 

entrepreneurship education and digital 

entrepreneurship education.  

Relevant to these results, research by Tseng 

et al., (2022); Wahee et al., (2022); and Al Amimi 

& Ahmad (2023) emphasised the positive and 

significant influence of entrepreneurship 

education on cyber entrepreneurship intentions. 

Moreover, previous studies consistently 

underline entrepreneurship education as a critical 

predictor in shaping digital entrepreneurship 

intentions (Mohammed et al., 2023). More 

specifically, research findings from Lai & To 

(2020), Abdelfattah et al., (2023), Mohammed et 

al., (2023), and (Pham et al., 2023) assert that 

electronic entrepreneurship intentions are 

positively and suggestively impacted by 

entrepreneurship education. 

Demographic Factors 

Concerning demographic determinants, 

gender disparities emerge as the biggest influence 

on intentions for digital entrepreneurship. As 

asserted by Zhao et al., (2005), there is a clear 

correlation between gender variations and 

entrepreneurial aspirations. In this regard, women 

may exhibit fewer intentions than men to launch 

their businesses (Zhao et al., 2005). Supporting 

this, Sahrah et al., (2023) underlined the role of 

gender as a moderating variable between 

individual factors and external factors regarding 

digital entrepreneurship intentions.  

However, Mohammed et al., (2023) tested 

gender differences in the affective component 

(attitudes) and found that gender differences did 

not significantly affect the affective component 

(attitudes) of individuals. Similarly, a study by 

Qasim et al., (2023) using the Social Cognitive 

Theory (SCT) demonstrated that there were no 

remarkable differences in outcomes between men 

and women in electronic entrepreneurship 

intentions. It is worth observing that few previous 

studies on digital entrepreneurship intentions 

have examined the antecedents of demographic 

factors. 
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Emerging Themes for Future Research 

Despite the overall growth in digital 

entrepreneurship research, the study of digital 

entrepreneurship intentions remains limited. 

Highlighting cognitive factors, there is a need for 

further examination of themes related to the 

antecedents of TPB, specifically attitudes and 

subjective norms. Recent studies highlighting 

their influence on digital entrepreneurship 

intentions portray differences in results, leading 

to ongoing debate among researchers.  

Although individual factors in digital 

entrepreneurship intentions have been 

extensively researched, certain themes still need 

to be investigated more deeply. Particularly, the 

theme of digital entrepreneurship knowledge 

remains limited, and recent research has shown 

differences in results. Also, the integration of 

entrepreneurial knowledge with digital 

entrepreneurship is an area that has been 

insufficiently explored. 

Furthermore, future research opportunities lie 

in investigating themes such as personal 

innovativeness in technology, opportunity 

recognition, opportunity evaluation decisions, 

self-perceived creativity, outcome expectations, 

perceived entrepreneurial culture, and perceived 

social support. Even though themes have been 

analysed in recent studies on digital 

entrepreneurship intentions, there is still a paucity 

of studies of entrepreneurial intentions in the 

digital realm examining these themes. Therefore, 

future studies can conduct further research to 

confirm their role as influential factors in shaping 

students' digital entrepreneurship intentions. 

Future research has a great opportunity to 

conduct more in-depth studies on themes related 

to external factors, namely socio-cultural and 

environmental aspects. Socio-cultural factors, 

known to have a major influence on shaping 

entrepreneurial intentions, have not been 

extensively explored in the context of digital 

entrepreneurship intentions. There may be a 

variety of perspectives on the goals of digital 

entrepreneurship from the investigations of 

sociocultural variables in various nations. 

In addition, there is a considerable 

opportunity for future research to conduct multi-

level analyses exploring the role of 

environmental, institutional, and cultural factors 

in either facilitating or impeding digital 

entrepreneurship intentions and the process of 

creating digital enterprises. Environmental 

support for social, financial, and university 

support remains under-explored despite its 

theoretical significance in influencing individual 

entrepreneurial intentions. While environmental 

factors are often considered in the career selection 

process, recent research has revealed 

insignificant findings. Future research can delve 

deeper into exploring the impact of 

environmental, social, financial, and university 

support.  

Additionally, previous studies on digital 

entrepreneurship intentions have focused 

primarily on gender differences within 

demographic factors. Future research may 

expand its scope to explore themes related to the 

antecedents of demographic factors, such as 

parental employment background, institutional 

factors, cultural influences, as well as national 

and regional variations. Examining these factors 

can provide a more comprehensive understanding 

of the nuanced factors establishing digital 

entrepreneurship intentions. 

 

CONCLUSION AND RECOMMENDATION 

This study has conducted a systematic review 

to identify the most studied factors related to 

students' digital entrepreneurship intentions, 

gathered from the Scopus database between 2017 

and 2023. The findings contribute to the existing 

body of knowledge on students' intentions to 

launch digital businesses, offering valuable 

insights for higher education institutions by 

illuminating the key drivers of such intentions. 

The analysis presented in this paper demonstrates 

the dominance of TPB models, cognitive 

variables, and individual characteristics in this 

field of study. Future research can be extended to 

various factors such as environmental factors and 

demographic factors, which have received 

limited attention. Additionally, future research 

can also re-examine existing findings, addressing 

gaps and exploring new themes. The distribution 

of studies across country regions reveals a 

dominance of studies on the Asian continent, 

while other regions have limited exploration of 

digital entrepreneurship intentions. Given the 

increasing importance of digital entrepreneurship 

in the face of digitalization and the future of 

entrepreneurship, enormous opportunities remain 

for future research to probe into digital 

entrepreneurship intentions in university 

students. 
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